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2024: WE IDENTIFIED 2025/26: THE MARKET 
VALIDATED

NEXT: THE SIGNALS WE'RE 
SEEING

SUN-SORIAL

Texture, finish, scent and 
reapplicatxon formats become  
core compliance drivers.

A FULL SPECTRUM OF FORMATS 

SPF designed  for reapplication 
inspired by routines, occasion and self-
expression.

FULL WAVELENGTH  COVERAGE

Protection expanded beyond UVB 
and UVA with brands addressing 
visible light, pigmentation and tone-
inclusive protection.

PROTECTION FOR EVERY BODY

Inclusivity expands beyond skin tone to 
encompass barrier-respectful SPF for 
different body zones, skin conditions 
and life stages.

CREATE FOR TOMORROW’S CLIMATE

Climate adaptation became 
formulation reality, with heat, 
pollution, UV intensity and 
environmental stress shaping 
product development.

CREATE FOR TOMORROW’S SKIN 
HEALTH

Longevity becomes the new horizon for 
protection talking to a new-generation 
of prevention-first consumers.

saraburgess
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OUTLET TYPE 2020 2025
Retail E-Commerce 31.7 33.5

Retail Offline 68.3 66.5

Non-Grocery Retailers 33.3 34.6

Health and Beauty Specialists 31.3 32.9

Health and Personal Care Stores 14.2 13

Pharmacies 12.4 14

Beauty Specialists 4.7 5.9

Grocery Retailers 33.8 31

Supermarkets 17.1 14.6

Hypermarkets 11 11
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